The High-Income Skill Accelerator: Al
Auditing

Master the $500/Hour Skill and Help Brands Rank in
the Al Search Era.

By Sir. Samuel Obi/Dskils



The internet has changed. In 2026, consumers aren't just scrolling
through traditional search engines; they are asking Al platforms
like Gemini, ChatGPT, and Perplexity for product
recommendations. If a brand’s website isn't optimized for Al
scrapers, it is completely invisible.

This guide teaches you how to run Al Engine Optimization
(AEO) Audits for businesses and charge premium freelance
rates for a 1-hour service.

Section 1: The "Secret Sauce” Prompt — The Authority Auditor

To deliver a high-end audit, you don't need complex coding skills.
You just need to know how to feed a client’s content into Al with
the correct constraints. Copy and paste this master prompt to
generate your analysis:

Role: Act as an expert Al Engine Optimization (AEO) and
Machine-Readability Consultant.

Context: | am running an Al audit for a client's website
content. Al search engines (like Gemini and ChatGPT)
rely on structured data, explicit context, and factual depth
("Information Gain") to recommend businesses to users.

Task: Analyze the following webpage text and provide a
structured breakdown:

1. Clarity & Intent: Is the brand's core offer clearly
defined for an Al scraper within the first 200 words?

2. Information Gain: Does this text offer unique
insights, or is it generic, repetitive content?



3. Machine Obstacles: |dentify any ambiguous
language, heavy industry jargon, or poor structuring
that would cause an Al model to misinterpret or skip
this site.

4. Actionable Fixes: Give 3 specific formatting or
rewriting recommendations to maximize the
chances of this site being cited by Al search models.

Constraints: Keep the tone professional, critical, and
highly analytical. Do not use generic fluff.

[Insert Client Webpage Text Here]



Section 2: The 1-10 Al Audit Scorecard

When delivering your audit, use this standardization metric to
score your client’s current machine-readability. Rate each
category from 1 to 10:

1. Structural Schema & Formatting (Score: /10)

High Score (8-10): Uses clear H1, H2, and H3 header tags. Bullet
points are used logically. Key takeaways are explicit.

Low Score (1-4): Massive blocks of text. Text is hidden
inside complex images. No clear hierarchy.

2. Conceptual Clarity & Semantics (Score: /10)

High Score (8-10): The Al can easily identify exactly what the
business sells, where they operate, and who they serve
within seconds.

Low Score (1-4): Uses vague corporate buzzwords (e.g.,
"We synergize paradigm-shifting ecosystem solutions”
instead of "We provide digital marketing for real estate
agents”).

3. Information Gain & Authority (Score: /10)

High Score (8-10): Contains original statistics, case studies,
unique frameworks, or founder quotes that cannot be found
elsewhere.

Low Score (1-4): Reads exactly like a generic article
generated by a basic Al prompt. Offers zero new value.



Section 3: The "First $500" Outreach Script

Use this direct, high-converting copy to pitch business owners on
LinkedIn, Twitter/X, or via cold email. It uses a "Value-First" angle
that is impossible to ignore.

Subject: Quick question regarding [Company Name]'s
visibility in Al search

Hi [Founder Name],

| was recently using Gemini and ChatGPT to look up top
providers in the [Industry Name] sector, and | noticed
something interesting—your website is currently
completely invisible to Al search algorithms.

| ran a quick, 2-minute machine-readability audit on your
homepage. Right now, the text structuring makes it very
difficult for Al scrapers to index your actual offer, which
means you are missing out on high-intent clients who use
Al to look for services.

| put together a quick scorecard showing where the
bottleneck is and 3 immediate fixes to plug the leak.

I'd be happy to drop the full report over to you completely
free if you're open to seeing it. Let me know!

Best regards, [Your Name]

Al Optimization Consultant, dskils Partner Network



Section 4: The Client Delivery Report Template

When a client says "Yes," copy this exact template structure, fill in
the blanks using the insights from the Authority Auditor Prompt,
and deliver it as a clean PDF or Google Doc.

Al Engine Optimization (AEO) Executive Report
Prepared for: [Client Company Name]
Date: [Current Date]

Prepared by: [Your Name / dskils Platform]

Executive Summary

In the current digital landscape, optimization for Al search
engines is critical. This audit measures how effectively Al
models crawl, comprehend, and recommend your
website to potential buyers.

Your Performance Scores

Content Clarity: [SCOFG]” 0

Structural Formatting: [Score]/10

Information Gain: [Score]/10

OVERALL AEO RATING: [Calculate Average]/10

Critical Findings & Bottlenecks

e Issue 1: The Al models are misinterpreting your
[Page Section] because of ambiguous phrasing.

e Issue 2: Lack of structured headers is forcing
scrapers to skip key service details.



Strategic Roadmap (The 3 Fixes)

1. Rewrite the Header: Change your main hero text to
explicitly state your service using direct keywords.

2. Implement Bulleted Logic: Convert the paragraph
on page 2 into a structured list so LLMs can quickly
clip it for text summaries.

3. Inject First-Party Data: Add a dedicated case study
or testimonial section to build data authority.

Need help executing this roadmap? Reply to this
report to schedule a 1-on-1 implementation session to
fully align your web assets with global Al discovery
standards.

Accelerate Your Income.



https://flutterwave.com/pay/cxfhf1vcnevs
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